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Abstract

Through television broadcast and satellite transmission, the Olympic Games
has become an international mega sport event that attracted billions of people in
more than 200 countries. The summer and winter Olympic Games is held every
two years and is the most favorable TV program attracted to audience other than
FIFA World Cup. The number of audience produced through broadcasting is the
largest which no other TV program can exceed.

Since the broadcasting of the Olympic Games has invited numerous
audience complaints, this survey tends to investigate audience feedback towards
the broadcasting through telephone survey and rating data (collected by AGB
Nielsen, A cross-year comparative analysis will be proceeded based on
survey results gathered during 2000 Sydney Olympics and 2004 Athens
Olympics, and 2008 Beijing Olympics. To get an insight of the performance of
Olympics broadcasting of various media platform, audience uses of various
channels, viewing motivation, viewing behavior, viewing frequency, viewing
satisfaction and evaluation, as well as audience composition data were collected.

Digital television was employed in broadcasting Athens Olympic Games
for the first time in Taiwan and was used as bait for promoting digitalization at
households. This study will continue observing their benefit so as to provide
advices for the government’s broadcasting policies in the near future.

According to the study results, there are four suggestions for future
Olympics broadcasting as follow:

1. Although sports programs do not received high ratings ordinarily, it attracts
numerous audience during Olympic Games. Government and public
institutions are deemed responsible for the broadcasting as an important and
indispensible way to develop citizens’ sport interest and the sport market.
Viewing sport programs will help people develop the perspectives and actions
towards sport. Therefore, the government should lead and utilize all possible
social resources to  plan and invests on sport events and broadcasting.

2. Media that acquired the broadcasting rights should broadcast the games

according to the focus of audience, such as:

Trendspotting Market Research
VI



(1) The key games for Chinese Taipei team to win the medal should be
managed as cut-in broadcasting and to be announced with running sign
or other possible ways beforehand so the audience will not miss the
game.

(2) Setting a fixed time schedule to broadcast popular and traditionally
viewed games, such as track and field, diving, gymnastics and other
games that are familiar to audience.

(3) For those unpopular games, content can be tape-recorded and
broadcasted during off-peak hour or even after the Olympic Games.

(4) A time table should be provided for the scheduled programs and
ensure sport reporter possess the capability to interpret the rules and
highlights at proper times during broadcasting.

3. It had been proved a failure to promote digital TV at households through the
Olympic Games broadcasting in 2004, and the same mistake was made in
2008. Unfortunately, according to the TV stations that hold the broadcasting
rights, s the air time during the Olympic Games was sold out and the media
failed to arrange broadcasting the games at proper times. It hence becomes a
loss that broadcasting royalty has been invested without gaining their profits
and the public service benefits from broadcasting the games. We suggest that
the broadcast rights holders to plan ahead and announce in advance, so the
audience who were used to watch ordinary programs may prepared for the
change of program, and will not sacrifice the viewing rights for those who
intend to watch the Olympic Games.

4. There are many countries have been acquiring the Olympic broadcast rights
through cable, satellite and network companies, e.g. iCable in Hong Kong and
SkyTV in Italy. Various media are able to negotiate the broadcasting
rights so long as it commits to acquire a terrestrial medium to assure the
reception of game broadcasting free of charge. It becomes a necessary action
to take to provide multiple channels for Olympic audience, and the media
should carefully arrange the programs with special attention to the different
feature of each channel and not at the expense of people’s rights to access the

Olympic Games.
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BEMAANBRGEET —EHBRFHBRRIE - 2B G - BT RE S TA
BAATAEERINET RETRAFEFT OB Aot LERARES £ —
ALHYEE)  BEEI6R ~ HIOELWLRIAB » FAEHELABRKELEE ERALE
BES T —RERZT R AT MR EGHEARRE » AR AR
EJEARE > A ERRA
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FEE@AAE ARELT RERAREZEANG—EGE  £lEH—ER
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& 1-1~ BB NLE L

HABR I P& 3
R 3 B 1,096
EW
Kbt RAEZRHE - ZHEF - AFEA 188
HEBEERREBRFTFER 518
WA FMBEHFER 1
BIFAAZIAEAE A 3
RHEEHAE 155
EuwrE [ReEd -~ 2oth] 34
FAEAABRMAHBAL 2
BERA - EFEAZARBE 99
FEEEHE 301
RAOBZHE 92
RAgud A48/ OE B BEBRAHH 72
ETAE (FE) REBITHH 8
BEAE (BER-SBAAE) BERITHH 18
FEABE ]
e 124
BABR 1,801
1% B 375
R 28
JEEE LA 150
3% 1,711
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YiriE A 59
MER A3 6,856
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MEME Bk AR Bk
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B 326,740 1.7% 22 2.0%
BRE B 1,560,964|  8.2% 98 8.9%
4 321,597 1.7% 18 1.6%
WA e 399,064  2.1% 13 1.2%
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&b 857,297  4.5% 55 5.0%
&% H 1,264,786  6.7% 74 6.8%
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E A 11793 5
b 444296  2.3% 22 20% |330045(8 w225 B
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F—— LR Y -
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% 1 B 1,044978]  5.5% 64 5.8%
B R I 741,789  3.9% 43 3.9%
91 78,760  0.4% 3 0.3%
T B 383,399|  2.0% 22 2.0%
it 285,185  1.5% 18 1.6%
& R 193,520  1.0% 10 0.9%
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BB 5B AR BT
FE R * I HE
Y ERad BAE | Bat
15~19 &% 1,609,908 8.5% 129 11.8%
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15~ K 175 b 0 HOA R A PR 8 R BT Av i 14 0 4R kA2 X B
MBI R AT b o MR S SR A — B -

& 15~ R ARE AR E — F8

BB 5B RN B
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Y Bt | A | B

15~19 % 1,609,908 8.5% 93 8.5%

20~29 % 3,641,110 192% | 210 1920 | &7 & & 4042 > b
12.5916( A & & 6> 88 % K ?

30~39 % 3.709.740| 19.5% | 214 19.6% ( E ’“{%
5%) > £ 5%BEKET » 4

40~49 % 3.759.674| 19.8% | 217 19.8% | 1 g gt 2 8 . 35 5
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Mo B B 1,560,964  8.2% 90 8.2%
AT 321,597 1.7% 19 1.7%
AT B 399,064 2.1% 24 2.1%
EE 463,168 2.4% 27 2.5%
&F W 857,297  4.5% 49 4.5%
& F % 1,264,786  6.7% 74 6.7%
wie% | 1,080,703  57% 62 s7% |7 A 2070501
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— > £ SDBEE RET 1%
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& & k% 934,543|  4.9% 54 4.9%
5T 1,272,989  6.7% 74 6.7%
= A 1,044,978  5.5% 61 5.5%
5 R 741,789  3.9% 43 3.9%
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& 2-1-1960-2004 F R E@ 2 AR EABHHA—E X

F5 BPIR T &y T4 #IE2(E)

1960 | Squaw valley A% CBS 394,000
1960 | B 5 2% CBS 550,000
1964 B &5 A% ABC 597,000
1964 | R% 2% NBC 150
1968 | A&$h3EA4 B A% ABC 250 #
1968 | B @k 2% ABC 450 #
1972 | #Li% A% NBC 640 #
1972 | RRE 2% ABC 750 #
1976 oA & 5L A% ABC 1,000
1976 | EH%E 2% ABC 2,500 #
1980 | FE#H A% ABC 1,550 &,
1980 | HE#iFt 2% NBC 8,700 &
1984 | FEALIRHL ESES ABC 9,150 #
1984 | &A% 2% ABC 2 4% 2,500
1988 | Ao A% ABC 3 4% 900 %
1988 | EIK 2% NBC 318
1992 | XA645%H A% CBS 2 & 4,300 ¥
1992 | EEBEH 2% NBC 4 4% 100 %
1994 | FI$hoa B H A% CBS 31
1996 | mHE K 2% NBC 4 1% 5,600 ¥,
1998 | k% A% CBS 3 & 7,500
2000 | ETH 2% NBC 7 % 1,500 %
2002 B 749 1R XE NBC 5 1& 5,500 #
2004 | st 2% NBC 14 1& 8,200 &

Z ok R R ¢ www.olympic.org

RIEBE R BIRCE % % 8 @ (International Olympic Committee » ff#I0C) &

b ey F 0 20085 X RE G EE] 69T E T -
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N iR | SISO | B | BB RA
1960 120 EBU 70
1964 160 EBU n/a
1968 980 EBU 100
1972 1,780 EBU 200
1976 3,490 ABC 2,500 EBU 660
1980 8,800 NBC 7,230 EBU 710
1984 28,690 ABC 22,560 EBU 2,200
1988 40,260 NBC 30,000 EBU 3,020
1992 63,610 NBC 40,100 EBU 9,450
1996 89,830 NBC 45,600 EBU 24,750
2000 133,160 NBC 70,500 EBU 35,000
2004 149,400 NBC 79,350 EBU 39,400
2008 173,700 NBC 89,300 EBU 44,340
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