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Founder, CEO & Chairman

TiVo Inc. (USA) www.tivo.com
General Manager and Senior VP, TiVo Technology
February, 1998 ~ August, 2004

Silicon Graphics Inc. (usa)
VP of Engineering, Entry Workstation
April, 1986 ~ February, 1998

UCLA, MSEE
National Taiwan University, BSEE
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ONLINE VIDEO REVENUE 1S FORECAST TO GROW AT 13.2% CAGR

Online Video Subs & Revenue (2015-2024)

Online Video Revenue (USS mil )
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OTV&TV COVERAGE (&)

Multi-screen viewers account for 66%. Mainly viewers of OTV are ages between 30+ and has rapidly increased in elder

age groups.
TV/0TV VIEWING BEHAVIOR
86% Ht
80% M5 0 IR
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Base: people aged 12-65 years

Source © Nielsen MI & LI Taiwan 2018 & 2019

TV population= P1D TV viewers
0TV population= Current viewer
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OTV AUDIENCE BY GROUP
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Base: Internet users aged 12-65 years.
Source: Nielsen Ml & LI Taiwan 2019 .
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