Department of Trade and Industry, DT
Department of Culture, Media and Sport,
DCMS 2000 A New Future

for Communications White Paper

o Office of

Communications, OFCOM

OFCOM  OFT Officeof Fair Trading
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EU 2002
2003 EU
2003 7 24
2003 DTI DCMS
2003 7 23
Communications Act 2003 51
5-1
2000/12 | DTI DCMS
2001/05 | DTI OFCOM 2003
2001/07 | OFCOM
2002/03 | OFCOM
2002/05 | DTI DCMS
2002/06 OFCOM Chairman
2002/08 OFCOM
2003/01 OFCOM Chief Executive
2003/03
2003/04
Director of Communications
2003/07
2003/12 | OFCOM
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1984 1949

1998 1990 1996
1998
5-2
5-2
OFCOM 1 31
32 197
198 362
363 368
369 389
390 411
1 19
Communications Act 2003
o OFCOM
o 2003
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o

OFCOM

Content Board

Panel

OFCOM  OFT

BBC

literacy

Consumer




OFCOM

OFCOM
Office of Telecommunications OFTEL
RadiocommunicationsAgency RA

Independent Television Communication [ITC

Broadcasting Standards Communication BSC Radio
Authority
OFCOM 2002 3 Office of
Communications Act 2002 OFCOM
5-3
5-3 OFCOM
o OFCOM OFCOM
o OFCOM OFCOM
o OFCOM OFCOM
OFCOM

Office of Communications Act 2002

OFCOM

OFCOM Board chairman
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1 non-executive member 5 Chief

Executive 1 executive member 2
DTI DCMS
OFCOM  DTI DCMS
OFCOM

Content Board

Consumer Panel

51 5-2
51
DTI DCMS
/—/% A
I Radio-com I OFTEL BSC I ITC I Radio AuthorityI
Agency
oL Z2003_12 | ..
2003 12 e BBC
' ° (PSB)




5-2 OFCOM

1
1
_H_l
—

I

!
!

1L
1L
1L

Office of Communications Act 2002

OFCOM
OFCOM
OFCOM
OFCOM OFCOM OFCOM
OFCOM
2003 12 OFTEL RA ITC BSC Radio
Authority
OFCOM

OFCOM
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Policy Projects

OFCOM

Operational Projects

5-4 OFCOM

5-4

5-5

Communications Act 2003
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5-5 OFCOM

2004/05

Mission

to Further the interests of the citizen-consumer, where appropriate by encouraging competition

Key Reviews

A1l Public Service Broadcasting review
A2 Telecoms Strategic review
A3 Strategic review of spectrum framework

Encourage evolution
of electronic media
and communication

Support the need for
innovators, creators
and investorsto

Foster plurality,
inform and protect
citizen-consumers,

Serveinterests of
citizen-consumers

networks flourish via and promote cultural
promoting diversity
competition
B1 Drivedigital TV C1 Promote D1 Develop new E1 Protect interests of
and Radio competition broadcasting citizen-consumers
licensing regime
o Television o Individual market to support new o Easeof use
« Radio reviews regulatory initiatives
o Related spectrum e Wholesaleline framework and e Consumer Panel
release rental broaden choice « Telephone
e Network charge numbering
B2 Advance broadband control D2 Implement changes
development to broadcast ng E2 Promote informed
C2 Conduct fogﬁnt regulation citizen-consumers
e Broadband investigations a(:j ditilc;/ne;
Spectrum access » citizen-consumer | E3 Dedl effectively
o Competition in . _Comp_etltl_on case benefits V\_/|Fh
fixed telecoms investigations citizen-consumer
broadband market e Breaches of ex complaints

o Next-generation
networks

¢ Digital rights
management

Citizenship concerns

ante conditions
and disputes

C3 Enable value added
use of spectrum

o Implementing
spectrum trading

e Spectrum
clearance

e Spectrum pricing

e |nternational
framework

C4 Spectrum licensing,
monitoring and
enforcement

¢ Improving quality
e Increasing access

D3 Develop,
implement and
extend
co-regulation of:

e Broadcast
advertising

Premium rate services

e Ofcom Contact
Centre

e Investigation and
enforcement of
key
citizen-consumer
issues

E4 Review the
Universal Service
Obligationin
telecoms

Overall framework and processes of regulation

F1
F2
F3
F4
F5

F6

Provide best-in-class research and market intelligence (evidence based)
Establish effective network for external relations: regional, national and international

Deliver strategic planning, framework for policy development and independent reviews
Improve efficiency of Ofcom's services to stakeholders
Provide effective internal support processes. Human Resources, Commercial

Communicate effectively both internally and externally

OFCOM Annual reports and plans 2004-05
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Notification

Individua Licence

1998

3G

2003

400

Genera Authorization

2003

0



incentive price

2003

EU
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BBC

Media Ownership and Control

BBC
OFCOM

Public Service Broadcasters

BBC

DCMS
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Media Ownership and Control

EEA European Economic Area

2003
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Ownership

15% ITV 1
15 Ownership
2 1TV
ITV
National Analogue
Radio
1
2 1TV
3
4
Ownership TV
20%
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OFT Office of Fair Trading

OFCOM

OFCOM

1998
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LLU

2002
BT
backhaul service
OFTEL 2002 1 BT
1 5.3
2.6
OFTEL 2002 8 BT LLU
DSL LLU
BT BT
DSL OFTEL
BT external tie circuits LLU
BT
BT
2002 5 3
LLU BT OFTEL
BT OFTEL
BT OFTEL BT
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BT

OFTEL

BT

ATM
OFTEL 2002 6

ATM

BT

DSL

OFTEL

Digital Subscriber Line

OFTEL 2002 6

PPC PPC

7 17 OFTEL

OFTEL
BT ATM
ATM BT DSL
BT
BT SDSL Symmetric
BT

partial private circuits
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BT BT 2001

OFTEL PPC
PPC OFTEL BT
OFTEL 2002 12 PPC 50%
20% BT PPC

2000 8 1
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