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Display Resolutions |  Width x Height Also Known As
N/A

8K 7680%4320

Concept TV

4096><[Unspecified] 4K Projectors

Ultra High Definition 3840%2160 4K,-U-It.ra HD, Ultra High Television
Definition

2048><[U nspecified] N/A Projectors

\Widescreen Ultra
Extended Graphics pReP{ESWIo0]

Widescreen Ultra Extended Monitors,

Graphics Array projectors

Full HD, FHD, HD, High  Television,
AR Definition, 2K monitors
1280x720 HD, High Definition Television

What is 8K ?






- Being “media proficient” is being able to access, understand, and
create media content.

. Bein% “media literate” is the ability to recognize and interpret media,
v«lf(iitllil e goal of cultivating and active audience with critical thinking
SKIHIS

- Media includes all text and images in print as well as in commercials,
television, movies, websites, video games, etc.

- Media literacy involves understanding: television behavior
management, television characteristics, how authentic programs seem,
television production skills, and critical viewing skills, ete.

What is Media Literacy?




Media Literacy Media Proficiency

Main Idea Recognition abilities Recognition, attitude,

perception, action
Prevention Preparation
Subject Media consumers Citizens
Context Choice of consumption Public domain
VETaWAXG il iss8 Textual analysis ?ﬂcezeisas RRd production of

Healthy personal ‘ _
relationship with the Healthy role of the media

edia in the wider community
I NEOrencal bases 10r DIIErent Ferspecuves
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1. Media content IS constructed.

2. Media content has its own language and construction system.

3. People of: different ethnicities and cultures have different interpretations of the same media

content.

4. Most media content contain aspects related to business and profit.

5. Media content must contain 1ts own values and perspectives.

ARA

The Audience’s Basic Perceptions of Med
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* | (True/Real News)

« Truthful, real news

- 11 (False/Real News)

« Not supported by Tacts and evidence True False
- 111 (True/Fake News) Real News | |
- Exaggerated, twisted, taken out of context

Fake News 1 IV
- 1V (False/Fake News)

« Falsified fake news

News: What i1s “Real” 1s “False”, and
what 1s “Fake” 18 “True”
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« “Everything faded into mist. The past was erased, the erasure
was forgotten, the lie became truth.” — George Orwell, 1984
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IO Nalists enjoy secke
put new things

2. Journalists like exclusive : S
stories The journalistic

3. Journalists like to inquire, vocation is one of

explore, and uncover the volatility, scmewhat

znggchafsﬁgg - dangerous and uneasy,
' 2y often restless in the

uncovering problems and
finding issues search for news, and

5. Journalists despise red has a tendency to

tape :
6. Journalists often have an drift between news

active sense of justice stations.
fp, Journalists have tight

<

——— rF

What do Journalists do?




Helping all citizens
develop their critical
thinking, ability to
produce information,

and be able to critically
analyze media content

Active misrepresentation Is a form of fraud more
severe than the failure to disclose. Unlike
disclosure, which can be enforced, an edited
document may never be recalled, especially online,
where there are no hardcopies. If institutions, or
the government, are empowered to require the
media to alter reports to ‘correct’ lies, then
legitimate journalism. and truth, Is at risk of:
disappearing. Without the right tools we will be
drowned In falsehoods, unable to fight back or.
even resist. How unaware and ignorant are we of
political changes to political oversight and blatant
wrongdoing?

Education Goals of Media Literacy/Proficiency



Product Placement and
Social Responsibility
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New Communication
Technologies
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What opportunities
and crises do we

face with the rise of
new media?



e world s changing rapidly,
commonly accepted practices and
knowledge cannot continue to be
‘reinvented’ as new

Be Visionary

Lead, don’t follow

NETFLIX
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Netflix

reached 50

million
First subscribers,

quarter of surpassing

2017 the number
of cable TV
subscribers
in the US
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Hao Brother Erlong Lake: Jianghu Academy “

Topped the online box office after its exclusive release on
1IQIY] In April of 2017, In just 23 days this film earned over
10 million RMB (around NT$50 million). For the
production company to make this kind of revenue in a

theatrical release in Taiwan, it would have to generate
NT$150 million in ticket sales.




D

TOP SMARTPHONE APPS OF 2016

YOYs
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Cord Swanlia

Vertical Videos



When knowledge
goes online:

the smartest in the
room is not the
teacher nor the
combined intellect
of the students, but
the place which
holds all of

humanity’s wisdom
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