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Photographer admits prize-winning
image was Al-generated

German artist Boris Eldagsen says entry to Sony world
photography awards was designed to provoke debate
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Breaking: Elon Musk is now dating GM CEO Mary Barra 22

T49:52-2023%F3H26H - 1,422.78 *&EE

1,910 B  7335|FH 298 H=% 538 HEE




Eliot Higgins
@ELliotHiggins

Making pictures of Trump getting arrested while waiting for
Trump's arrest.

21374

F55:22-2023F3H21H - 652.28 X&E&E

5,468 HliEift 2,3685|FH 48 E=#E 3,252 EEE




3 lllia Ponomarenko ™® & @IAPonomarenko

Meanwhile, Russian Z-channels, for the lack of a better idea, are
spreading this Al-generated image as BREAKING NEWS EXPLOSIONS AT
THE PENTAGON RIGHT NOW.
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File Edit Image Layer Type Select Filter 30 View Plugins Window Help
GENERATIVE FILL EXAMPLE.psd @ 31% (Generative Layer, RGB/8*) * «
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Making an Al-generated image takes seconds
2 months ago | 0:50



https://www.cbc.ca/news/world/photoshop-ai-generated-images-1.6859130
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Computer scientists must identify sources of bias, de-bias
A training data and develop artificial-intelligence algorithms
;F’ I ’/ e N \ﬁ : 3 ’ g P 4 4
l—j- L that are robust to skews in the data, argue James Zou and
Londa Schiebinger.
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|'l HIVE MODERATION Home Products Insights  Case Studies Documentation

They said it couldnt be
solved. We solved it.
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5ptlc Alor Not  Bleg SIGNIN  SIGNUP

AlorNet .

Determine whether an image has been

generated by artificial intelligence or a human

Drag and drop

or upload your image

" N M , < We support jpeg, png, webp, gif, tiff, bmp.
s 3 & : T ! f 10Mb of maximum size,

Our solution processes all med
returns tagged metadata in red

6 out of b images left
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B By uploading an image or URL you ag


https://hivemoderation.com/
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https://www.dailydot.com/debug/hackers-zelensky-deepfake-surrender-ukraine-war/
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Global revenue [l Annual growth M IMF Global Economy Growth Forecast

Revenue (US$ billion)
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2 500

2,000

1,500

1,000

2018

2019

2020

2021

Annual growth
12%

Forecast
10%
8%

6%

4%

2%

0%

2%

2022 2023 2024 2025 2026 2027

Note: 2022 is the latest available data. 2023-2027 values are forecasts.
Source: PwC’s Global Entertainment & Media Outlook 2023-2027, Omdia, IMF

#JE: PwC’s Global Entertainment & Media Outlook 2023—-2027
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5-1% gt‘r'rarning
9.2% EBVouTube
Broadcast 8.5% NETFLIX

20.0% 3.6%

Streaming 3.4%

July 2023 ‘ 38.7% 2.0% Do

Total Day | Persons 2+ 1.4% meax
1.4% kubi
1.1% peacock;
1.1% Roku

Channel

«*» Nielsen hulu

prime video
N

1.0% Fnmowne+
0.9% pluto®@
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Share of TV trended Streaming trended
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US Traditional Pay TV Households, 2022-2027
millions, % change, and % of US households
65.1

49.7% Pheeet
S 42.3% 39.6%
o o,
371% 349%
2022 2023 2024 2025 2026 2027
9.00/ _7l1% -6.4% -5.7% -5.5% -5.4%

M Traditional pay TV households [l % change M % of US households

Note: households with a subscription to a traditional pay TV service; excludes IPTV and
pure-play online video services (e.g., Hulu, Netflix, Sling TV, YouTube)
Source: Insider Intelligence, Feb 2023
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2018 2019 2022 2023F 2024F 2025F 2026F 2027F

EERsE RS 15,767 16,356 . L , . 21,897 22,529

NEEEtHEMEE 15,280 15,718 15,871 20,651 21,207

s | et S S BT EATS M - EE el EET E R I A8 -
HHEER | PwC 2RISR EEEEEEHS 2023-2027, Omdia
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https://www.cna.com.tw/news/ait/202303130147.aspx
https://www.youtube.com/watch?v=C6CTQgQ04jE&t=3s
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How important will Al be for the success of your business in 20247

Irrelevant
Not so important

Important

Very important
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In what ways is your newsroom actively working with
Generative Al tools like ChatGPT?

43%

32% 32%

: |||\ I|I

More Translation Topic ideation
personalisation

/ interaction

Content  Text correction Workflow /
creation

(articles)

Simplified  Text creation
efficiency research / (summaries,

search bullets)
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Al i'? E'J « BBC/Machine Learning Engine Principles

B[B[C]
Machine

Machine
Learning
Engine
Principles

h @

Scoping your
ML project

The principles:

. &

Planning your
ML project

Reflect BBC
values

Improving

experience

Transparency:
j explainingin
plain English

Responsibilty,
y security &
fairness

Working with
editorial values

© 8
Training &

testing a ML
model

*

Cl

Other relevant
BBC processes

’ ®

Model
documentation
& transparency

&

Data & privacy

2 O
Lifecycle
management &
monitoring
performance

| Humanin the
loop

Checklist
review
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Al % B :cBc/guidance on journalism

News Editor's Blog - Editor's Note

How CBC News will manage the challenge of Al

Commitment to trust and transparency

At the heart of the CBC/Radio-Canada approach will be the principles of trust, transparency,

Bottom line: you will never have to question whether a CBC News st(
accuracy and authenticity that are already core to our journalistic standards and practices (JSP).

generated

H

;{ Brodie Fenlon - CBC News - Posted: Jun 12, 2023 8:59 AM EDT | Last Updated: Juf

The bottom line: you will never have to question whether a CBC News story, photo, audio or
video is real or Al-generated.

Here's what that means in practice:

No CBC journalism will be published or broadcast without direct human involvement and
oversight.

We will never put to air or online content that has not been vetted or vouched for by a CBC
journalist.

We are mindful of the significant increase in deep-faked audiovisual and text content,
requiring a heightened level of skepticism and verification in our journalism.

We will not use or present Al-generated content to audiences without full disclosure. No
surprises: audiences will be made aware of any Al-generated content before they listen,
view or read it.

We will not use Al-powered identification tools for our investigative journalism (i.e. facial
recognition, voice matching) without advance permission of our standards office, acting on
my behalf.

We will never rely solely on Al-generated research in our journalism. We always use
multiple sources to confirm facts.

We will not use Al to recreate the voice or likeness of any CBC journalist or personality
except to illustrate how the technology works, and only then in exceptional circumstances
and only with the advance approval of our standards office and the approval of the

individual being "recreated.”

RE:CBCE4E
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Reuters editor in chief Alessandra Galloni and ethics editor Alix Freedman

News

sent out the following to the staff about using artificial intelligence:

Inside the Guardia REUTERS

AP THE DEFINITIVE SOURCE

Colleagues,

As you know, artificial intelligence (Al) is transforming the world of

work, including in the field of journalism, presenting both opportunities
and challenges. We want to ensure that Reuters journalists will use Al technology effd
Katharine Viner and
Bateson

while maintaining our reputation as the world’s most trusted news organization.

Fri 16 Jun 20. 0.50 BST

D IN BEHIND THE NEWS

Standards around generative Al

Aug. 16, 2023, by Amanda Barrett

This memo reflects our preliminary thinking about the role of Al in the newsroom. Wel
to be updating this guidance regularly, understanding that the technology is changing

f v =
quickly. As we gain more experience, we also will issue formal guidelines.

QOur four pillars

First, Reuters regards Al technology, including generative text-based models like Chaf Accuracy, fairmess and speed are the gmding values for

a breakthrough that offers the potential to enhance our journalism and empower our

AP’s news report, and we believe the mindful use of

journalists. From its founding, Reuters has embraced new technologies to deliver info om 2 79 c .
. artificial intelligence can serve these values and over time
to the world. from pigeons to the telegraph to the Internet. More recently, we have ut

automated systems to find and extract vital economic and corporate data at the spee uprove how we work.

our customers demand. The idea of autonomous news content may be new for some

e

Amanda Barrett However, the central role of the AP journalist - gathering, evaluating and ordering
Vice President for Standards and
Inclusion

companies, but it is a longstanding and essential practice at Reuters News.

Second, Reuters reporters and editors will be fully involved in - and responsible for -

e . . facts into news stories, video, photography and audio for our members and customers
greenlighting any content we may produce that relies on Al. A Reuters story is a Reutd i P graphy

. . o i - will not change. We do not see Al as a replacement of journalists in any way.
regardless of who produces it or how it's generated, and our editorial ethics and stand|

apply. If your name is on a story, you are responsible for ensuring that story meets thol It is the responsibility of AP journalists to be accountable for the accuracy and fairness

standards: if a story is published in an entirely autonomous fashion, that will be becau

blog.ap.org/_dec? of the information we share.

Reuters journalists have determined that the underlying technology can deliver the g As always, our journalism follows AP’s Sta nt of I d Principles. We

HIGHLIGHTS

and standards we require. have also developed guidance for using generative artificial intelligence, including how
OEICS and when it should be used:

Third, Reuters will make robust disclosures to our global audience about our use of these
tools. Transparency is an essential part of our ethos. We will give our readers and customers

F&E: The Guardian, Reuters, APE4E

as much information as possible about the origin of a news story, from the specificity of our

sourcing to the methods used to create or publish it. This does not mean that we will disclose
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