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Governments & Regulators

Wednesday 29 February 2012

AGENDA

» 09.30
»10.00

»12.00
» 13.30

_.;Mornlng coffee o
. Welcome. Uf Pehrsson;_

Market trends Arun Bhlkshesvaran

W

. ﬁyhllef Marketmg Ofﬂcer

”f"'k’::,TeChno!ogy'trends Hakan Enksson 'Chief TechnologyOfﬂcer

Lunch — directly outside this room
End
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COMMUNITY OUTREACH VISION CENTRES

. Concept of Vision Centre
ATrip to an Eye Camp

Support a Gamp The model of vigion centre is eavisaged by the Vision 2028 - The Riphtio Sight, a global initiative of
H icniat Agency of Prevention of

iness {(IAPS - a global manhinery wosking 8o70ss the world for the

Comprehensive Eye Screening prevention of avoidable blindsess). 1APB has unvelied four lier pyramid model to provide 836 care for the needy

Programmes population where vision cenves are atthe pimary leval, Aligning with tnis initative, Govermmentof India is
Outreach Stafistics planning 1o sstup etipast 20,000 vision centres across he counlry, For providing basic eye rare servivces on a

hed 36 (T enabied ¥

o  basigin villages Araving has essl
i vatlous dist

ion Centres providing tefer facliity

Community Cutreach Courses

Visioh Canlees

The abipctive of the vision centres are to
Community Eye Clinfes

o Peovide comprehes

e care by integrating information technology effectively hat would facitilate

. . § providing qualily sare at the Joorsteps of the
 WORKINGHOURS: 900 am - 5000m » Coliaborate with tha community and po

E ; + Change the heaith seeking behaviour of he convnunity and therehy siowly move away fom caopsioe
bt

eputation.

to ave healih educalion and ¢reats awasenass proactively.

sysial

e certre Lased aoproach.
Coverage:
Each vision centre will cover a population of about 45,000 - 86,000,

impact of Vislon Centres

Researches shov thal permanent eve care facities in rural areas motivate people to seek earlier reaimentfor

o 7
Yision tentres Bre smal, permanent fagiities st wision prodlems, allawing them 1o reintegrale back into the workforea in

|
¥

stead of becoming vieug!

mpatred. This
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WATCH PRACTICE * COACH VOLUNTEER  ABOUT

Watch. Practice.
Learn almost anything for free.
Wit g fraey of over 2,700 videes covering avenything from

ariihmetic to physios, finance, and history and 308 praciice

srarcises, we'ts on 3 wission o belp you lears what you wand,

hen you wan, at your own pace.
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comierialy explore s hivech featass ofyour car sn:
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Volvo Sensus ‘
Volvo Sensus - Navigation System and Park Assist Cameras
Yolvo Sensus FAQS

Mareovar, with features such as the BY LAR button In the camer consale, you
get access o

» intefigent Driver InBrpsiion System (K
+ Tity Safsty

s Adspiive Ciuise Sonro! §
K i gt

CCY

Active bending lights
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MOBILE OPE G SYSTEMS

w Windows
5 Symbian
8 RiM
wPalm
Apple

@ Androld
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w13-17
w824
4 25-34
B35.44
45-54
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: #Dev Asis

0% s : B China

50% . ‘ . ‘ ' - \ ~ & ndia
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Base: Android/iPhone smartphone users

son Corsumerlab
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MULTITASKING BEHAVIOR

@¥Women

whlen
% of users
] He 3 3¢ 0
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Source: Ericsson ConsumerLab
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Matinnad 3G Retainability Cull Rates

ATET is committed to creating the world’s
maost advanced and open network

Only U.5, carrier providing 46 speeds
through both LTE and HEPAS technologles

In 2011

+ Launched LTE with 74 million POPs
inn 26 cities

= 150,000+ network improvements

s Added 700,000 square miles of 3G mobile
broadband coverage

# Installed more than 30,000 carriers
¢ Added 80,0004 new antennas

2&22 ﬁmiz}@k .
i‘imut}ie IR ?ii}? zzawzma

ontinued focus on adding f‘apamy
am:% azpaﬁdﬁﬁ baf*kha&i ‘
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ended 2011 at 80%

Exceeded target,

90% -
70%
50% -
30% -
10%
-
o
B
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In 2011

¢ Launched LTE with 74 million POPs
in 26 cities

¢« 150,000+ network improvements

e Added 700,000 square miles of 3G mobile
- broadband coverage

o Installed more than 30,000 carriers ~

o Added 80,000+ new antennas

&ﬁﬁﬁ@%{

if}@éjia le LTE ?C’)? mverag@

ontinued focus on adding Céﬁ&C i:\
: gek{pam:iacé ba:&:hau? -

Seurce: aldf
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millions)

39’4 9.4 million smartphone sales shatter
' - record and continue to aﬁaﬁéfamm
smariphone penetration

¢ 50+ percent more than previous record
¢ Nearly 2X last quarter

« More than 80% of postpaid sales

¢« Record Android and Apple sales

High-value customers, ARPU almost 2X

4Q10 4Qi1
< O of Postpaid Base




