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Abstract 

 

The gradual maturity of the digital convergence era has led to the 

positive development of the digital economy. However, in the current 

situation of the audio-visual communication industry flipping, the 

government should reproduce the trend, continue to track the development 

of the digital economy, and be concerned on the competition between 

industrial transformation and the audiovisual communication industry. 

Based on the various entrusted work items, this study adopts literature, case 

study, and comparative analysis method as well as planning expert 

interviews for small symposiums, and this research integrates the output of 

each research method and work item, proposing the digital economy in 

R.O.C. Specific research and development recommendations for the 

forward-looking innovation plan of the communication of the legal system. 

This study proposes four main values of the communication legal system: 

freedom, fairness, diversity and efficiency, and further extends four 

strategies: “encourage communication market participate in the market and 

competition”, “sound the communication environment and trading order”, 

“promote the incentive and governance of program content production” 

and “revitalizing the development of wireless broadcasting industry”. This 

research focuses on various strategies by current situation of inventory, not 

only develop corresponding tactics, but also propose issues for operator 

consultation. 

The recommendations proposed in this study are divided into two 

categories: immediate and feasible recommendations, and medium and 

long term recommendations. The recommendations for immediate and 

feasible are: 1. For the governance of the Internet, the legislature should 

pass the legislation of the Digital Communication Law as soon as possible, 

and adopt a low-standard governance model; 2. Rate control should not be 

withdrawn before the cable TV market achieve "effective competition"; 3. 

Regarding the level of structural regulation and the maximum number of 

subscribers, it is possible to plan the same direction for control and consider 

IPTV to be included in the calculation of maximum number limit of 

horizontal subscribers;4. The evaluation of each radio and television 

business towards self-assessment; 5. Cause Obligation to overseas satellite 

radio and television operators, who to operating satellite channel program 

supply business, a certain degree of domestic programming rate; 6. 
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Encourage the combination of broadcasting and lifestyle industries to 

connect regional development, culture and local value; 7. Pass the draft of 

Telecommunications Management Law as soon as possible to improve 

spectrum efficiency. 

For the medium and long term recommendations, the research list 

eight points: 1. The law should be amended to make the license period of 

each radio and television business consistent with the evaluation period; 2. 

For IPTV service, only when the subscribers choose the basic channel on 

the premise of fair and non-discriminatory treatment, and allow the channel 

service business and the channel agent to combine the channels themselves, 

could release the restriction of government investment and operation; 3. In 

terms of regulation of the combination, the government should refer to the 

US FCC or Germany's KEK to establish a comprehensive and diversified 

indicator in line with R.O.C media market; 4. Amending the law to 

strengthen NCC’s power to require information from the industries; 5. To 

establish obligation who operate OTT TV under certain conditions, 

requiring a certain percentage of the content of the national program; 6. 

Government and industry respond to false information; 7. Government 

should establish a financial source independent mechanism for public 

media; 8. The Ministry of Finance, the Ministry of Culture and other 

agencies should provide certain tax incentives for placing the 

advertisement of R.O.C. key self-made film and television content.   

This study believes that the government's overall mission and role in 

the audiovisual communication media is to grasp the rapidly changing of 

communication and communication technology environment, and timely 

reflect and adjust the governance regulation structure to ensure that the 

R.O.C. citizen can receive diverse and sundry content as widely as possible. 

At the same time, through the audience's maximum access the services, it 

also constitutes upgrading the transmission technology for the audio-visual 

communication industry, the production of innovative content, and the 

development of new business models, and the formation and use of 

intellectual property, promoting the long-term contribution of the national 

economy and stability. 

This study suggests that from the view point of network governance, 

it needs to reconcile norms in the face of the needs of the convergence, it 

also needs to assist the policies of other government agencies, such as the 

Ministry of Culture, the Ministry of Economy, and the Ministry of 

Education. On the one hand, for the internet environment, the affairs that 
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can be solved by themselves can be loosened on the regulate restrictions; 

on the other hand, for the necessary affairs, the emerging problems brought 

by the internet are examined and managed in a whole new way. In addition, 

the most important means of controlling audiovisual communication, is to 

ensure the freedom of radio and television and the freedom of speech, to 

make a plans based on the principle of advancement of civil, self -

management, and multi-participation. Finally, the overall government 

agencies should also work together to make the best preparations for the 

transformation of the viewing platform business and film and television 

content industry, and promote market operations. 

 

Keywords: Audiovisual Media, Broadcast Regulation, Market 

Competition, Communications Policy, Digital Convergence 

 


